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Introduction

Brainerd Main Street’s Design Guidelines were created to 
improve, enhance, and preserve the quality of architecture in 
Brainerd’s Central Business District (CBD). Speci!cally, the 
Guidelines encourage the preservation of Brainerd’s historic 
structures while promoting high quality, inventive and sensitive 
new architecture, construction, and renovations.

The Guidelines are tailored to Brainerd’s unique character, 
history, and community. They are not proscriptive but offer 
suggestions and examples to guide the design of building 
developments or renovations in the community.

Throughout history there have been places in the city where 
people could go to see people, and be seen.  Downtown has 
served a traditional role as a place where people can meet, see 
others, and be seen themselves.  This is part of what makes a 
downtown special. It is often the downtown “main street” that 
distinguishes small towns from generic suburban environments. 
Maintaining the unique pedestrian quality of the main street is 
critical. 

Building and business identity are important considerations 
to the store owner. Accesses must be considered important 
to insure convenience, safety, and repeat business of the 
customer. Pedestrian access must be associated with parking 
and a clear identity of entry points.
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Transparency: Window and Door Openings

Guidelines
• Re"ective glass used for windows should be discouraged 

(glass with a maximum light re"ectance of 15% and a 
minimum light transmittance of 20%).

• To encourage pedestrian-friendly qualities, most of a 
building’s base should be devoted to windows and doors.  
Large window areas emphasize display, maximize natural 
light and allow for visibility into and out of the store located 
on the main "oor.  At least 60% of the storefront area 
should be clear glass.

• It is recognized that certain industries desire increased 
screening. Deviations from the guidelines because of this 
will be reviewed and considered on a case by case basis.

• ADA requirements will be taken into consideration.  

Above: Government 
buildings tend to use 

more re"ective glass for 
security.

Above: Displaying your 
product increases 

curiosity to customers 
and increases sales.

Transparent windows 
show activity inside your 
store resulting in more 

sales#
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Awnings

Objectives
• To provide shelter to customers and/or pedestrians in 

general from sun and rain.
• To reduce window glare and conserve energy.
• To provide an ideal location for primary signage.
• To provide a location for use of additional accent colors.

Guidelines
• Material - Awnings are encouraged to be constructed of 

durable, water-repellent canvas or canvas-like material.  
Other materials are acceptable when they complement 
the architectural style of the building. 

• Design - The overall design should be one where the 
awning slopes away from the building.  Both open- and 
closed-sided awnings with valances are appropriate.  
Both retractable and permanent awnings are appropriate.  

• Design - Awning design should complement the 
architectural character and time period of the building. 
For arched windows and doors, the use of rounded 
awnings will be encouraged.

• Installation – Awnings will be attached directly to the 
building.  The use of any additional support structure (i.e. 
poles) is discouraged.

• Location - Awnings should not extend across multiple 
buildings.

• Signage - Awnings can be used to place signage in 
addition to signage on the marquee area of the building.

• Size - Awnings should be proportionate to the building 
and its neighbors.

• Replacement - Torn and faded awnings should be 
replaced or repaired promptly. 

Above: Color
 cordination 

developes continuity.

Above: Awnings are a 
great way to protect 

pedestrians.

Above: Awnings devel-
ope a human scale to 

your building.

Elements to a Facade

Graphic courtesy of Philadelphia Design Guidelines

Graphic courtesy of Philadelphia Design Guidelines
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Building Materials

Existing exterior materials and features that contribute to the 
building’s historic, social, or cultural signi!cance should be 
retained and preserved.  Where original materials or features 
are worn or deteriorated beyond repair, replacement materials 
and/or features should match the old in design, texture and 
visual qualities. Exterior materials used for new constructions 
should complement existing buildings within the Downtown 
Area.

Objectives
• To preserve the existing “historical” architecture
• To blend harmoniously “newer” buildings with “older” 

buildings
• To “unify” the entire Brainerd Downtown Area
• To ensure that building materials are aesthetically 

pleasing 
• To encourage a varied but complimentary use of building 

materials

Guidelines
• The majority of the extension of materials or the new 

construction of a building should utilize the following 
recommended materials:

• Bricks in earth tones – bricks should remain 
unpainted

• The remaining materials should utilize a material 
that complements the majority material and color.

• Replacement of facades needs to utilize a material that 
ties together both the material and color of the existing 
building.

• Wooden materials (i.e. wooden shingles, wooden 
clapboards, imitation wood products) and metal 
materials (i.e. steel siding, aluminum siding) covering the 
entire façade attached to a brick or stone building are 
discouraged.

• The use of vinyl siding and !berglass panels is 
discouraged.

• To encourage pedestrian-friendly qualities, most of a 
building’s base should be devoted to windows and doors.  
Large window areas emphasize display, maximize natural 
light and allow for visibility into and out of the store 
located on the main "oor.  At least 60% of the storefront 
area should be clear glass.

• If a building side is opened up, the wall bricks that are 
newly revealed should be sealed or re-faced in some 
way, since those bricks were not meant for exterior use.

Above: Preservation of 
historical architecture 

using “old fashioned” red 
brick.

Above: Different types of 
earth tone brick develope 
two levels to a building.

Above: A smooth material 
at human scale is 

comfortable to 
pedestrians.
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 Building Colors

Colors are an important element of the overall design concept 
for the Brainerd Downtown Area and should be complementary 
to the historical aspect of the area.  Color can be used to 
enhanced or draw attention to attractive and/or signi!cant parts 
of a building.  Color can be used to mask or diminished the 
visual importance of less important and/or unpleasant parts of a 
building.

Objectives
• To “unify” the Brainerd Downtown Area.
• To ensure that building colors are aesthetically pleasing. 
• To encourage a varied but complimentary use of color.

Guidelines
• Existing brick-facades and other natural building 

materials (i.e. stone) should remain unpainted. If all 
other options of preserving the brick are exhausted 
painting would be considered while adhering to the color 
guidelines.

• Existing brick-façade and other natural building materials 
should dictate the color-family of choice for the suggested 
painted portions of a building. 

• For new facades, bricks in earth tone colors is 
recommended. Replacement of facades needs to utilize 
a color that ties together with both the material and color 
of the existing building.

• The levels of coloration should be broken down as follow: 
“base color” (for already painted facades), “major trim” 
and “minor trim”. No more than three colors should be 
used on an individual storefront or building façade.

• Front doors, window shutters or other architectural 
features should be painted or !nished to compliment 
the brick-façade or the “base color” of already painted 
buildings. 

• Existing and new buildings should use primarily warm, 
earth tones with low re"ectance paint ("at or satin) for the 
suggested painted portions of a building.  

• Earth tone is a color scheme that draws from a color 
palette of browns, tans, grays, greens and some reds.  
The colors in an earth tone scheme are muted and "at in 
an emulation of the colors found in nature.

• Bright or intense colors should be used sparingly and 
should be reserved for “transient features” such as 
awnings, signs and "ags.

Above:Awnings, signs 
and lighting can 

complement your building 
color.

Above: Window, door 
and roof line framing with 
lighter color to a darker 

base building color. 

Above: A  lighter base 
color is  common for 

some historical buildings. 



12

Building Widths and Façade Articulation

Objectives
• To break up the monotonous appearance of long facades 

- over 50 feet, which is a common lot width in historic 
downtown Brainerd.

Guidelines
• A building with more than 50 feet of street frontage 

is encouraged to be divided into increments through 
articulation of the façade.  This is mandatory for new 
buildings.  This can be achieved through combinations of 
the following techniques:
• Divisions or breaks in materials
• Use of different textures or contrasting, but 

compatible, materials or colors
• Window bays, awnings, balconies, arcades, or similar 

ornamental features
• Portions of upper stories (above the second level) 

may be stepped back from the line of the front façade 
to provide areas for outdoor terraces, rooftop patios, 
etc.

• Division into storefronts with separate display 
windows and entrances

• Variation in roof lines
• Building setbacks
• Pillars

Storefronts
Objectives

• To encourage large, open views into the commercial 
space enhancing the pedestrian experience by providing 
a visual connection to the use inside the building. 

Guidelines
• The restoration or renovation of a storefront should 

attempt to return the façade to its original character. 
• Where an original storefront exists, it should be 

preserved.  If it has been changed, historical photos 
should be consulted to determine the original design.

• Preserve original details and the shape and size of 
original window openings. 

• Adding transom windows and other historical storefront 
elements where they don’t currently exist is encouraged, 
but not mandatory

• Arcades provide sun and weather protection so that 
pedestrians will be able to enjoy window displays in the 
comfort of a protected space.

Above: Long facades can 
be divided by material, 

color and setbacks.

Above: Window bays 
seperated by brick 

columns eliminate a 
monotonous stretch of 

building.

Above: Architectural 
detailing can 

individualize a 
building and/or buisness.

Above: Weather
protection with the use of 

arcades and awnings.

Above: Preservation of 
original architecture and 

detail.
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Entries

Objectives
• Entrances should be easily identi!able points of access 

to buildings.
• Entrances should be designed to allow individual 

businesses to clearly de!ne themselves without 
compromising the sense of unity of the whole building or 
façade.

Guidelines
• Materials used in entries should be consistent with those 

recommended in the building materials section of the 
report.

• Where an original entry exists, it should be preserved.  
If it has been changed, historical photos should be 
consulted to determine the original design. Accessibility 
issues with original entrances may require a new 
entrance or modi!cations to the original entrance.

• New entries should complement the overall building’s 
design.

• Details at ground level should be selected and designed 
to create visual interest and to enhance de!nition 
between businesses while supporting the unity of the 
larger block.

Above: Transparent 
doors and signage 

explain this buisness and 
compliment their overall 

building deisgn.

Above: This entrance 
clari!es the buisnesses 

intent with color and 
material choices.  

Above: Historical 
preservation 

complements the existing 
architecture. 

 Right: With the use of 
windows at the entry, 

customers get a preview of 
the merchandise and also 

see activity. 

Left: Creative entries can 
generate interest to custom-
ers to come in and see what 

you have.  Very good 
technique for “catching the 

eye.”
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Architectural Detailing

Objective
To encourage new building design that enlivens building 
facades and contributes to a rich textured, human-scaled 
environment.

Guidelines
Architectural details such as ornamental cornices, 
arched windows and warm-toned brick with bands of 
contrasting color are encouraged in new construction. 
The contemporary adaptation of historic and vernacular 
residential, institutional and commercial styles found in 
Historic Downtown Brainerd is encouraged. 

Above: Terminate 
materials at an inside 

corner.

Above: Avoid termination 
of materials at an outside 

corner.

Above: Notice the 
cornices on top of this 

building.
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Examples of Architectural Detailing

Cornices  - Horizontal decorative molding which crowns a building.

String Courses  - Thin projecting course of brickwork or stone that runs 
horizontally around a building, typically to emphasize the junction between 
"oors, or just below the eaves.  

Bulkhead - Areas that support the display windows; can be of wood, metal, brick, 
or can be glazed.

Columns  - A column might not support any major structure but have a decorative 
feature on top. 

Arcades , balconies , and upper story terraces  or patios .

Finial  - A decorative terminal form at the top of a feature.
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Signs and Graphics

Lighting
In the nineteenth century, Brainerd would have been dimly 
lit. Today, we expect our cities to be bright and lively at night. 
We must achieve an acceptable standard of lighting without 
compromising the essential character of the historic setting, 
and must also allow the store and building owners the ability 
to advertise their business with the utmost effectiveness, while 
also providing essential lighting, which promotes safety. Signs 
are important to the store owner for reasons of advertising, 
identity, and image. As they are an extremely visible element 
of the storefront, signs must be used carefully so as not to 
detract from building facades. With a little forethought and 
careful planning, signage can embrace the store owners’ needs 
as well as downtown Brainerd’s historic image

Guidelines
In addition to identifying a business and attracting customers, a 
sign should enhance the building and add interest to the street 
level environment. Signs may be placed on any portion of a 
building providing it complies with Brainerd building and zoning 
codes. Signage should be:

• Designed to be appropriate for the scale, character and 
use of the project and surrounding area. 

• Used to unify the overall architectural concept of the 
building, or provide unique identity for a commercial 
space within a larger mixed-use structure. 

• Oriented and scaled for both pedestrians on sidewalks 
and slow moving vehicles. 

Storefront (Primary) signs  are those which are located on 
the horizontal band dividing the storefront windows from the 
upper facade of the building. The efforts of the design manual 
are not meant to turn back the clock, but rather to preserve and 
enhance that distinct and the historic character of downtown 
Brainerd. All signage is subject to Brainerd building and zoning 
codes.

Above: A storefront 
(primary) sign should be 

located in front of the 
building for pedestrian 
and vehicular scale.

Above: Free standing 
signs can be effective, 
however are used for 

primary vehicular traf!c.
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Quantities, Locations and Size

In the past, streetscapes had a variety of sign types that not 
only identi!ed the business, but also the name of the buildings, 
dates of construction, etc. The signs were simple, bold and well 
crafted. Lettering was in clear, no-nonsense styles, maximizing 
the contrast between the background and the lettering. Varying 
sign types can be found in the historic streetscape including: (1) 
architectural signs, (2) storefront signs, (3) window signs, (4) 
awnings, both lighted and non lighted, (5) projecting signs, (6) 
lighted box signs, and (7) painted wall signs and murals. Every 
building should select the most appropriate sign type for its 
architecture and location.

Guidelines
• The maintenance and restoration of any existing historic 

signs is encouraged in lieu of replacement.

• Signage for a business not located within the building is 
acceptable as these signs may help generate additional 
income for building owners..

• Of the signage allowed, only one sign containing the 
business name and/or graphic logo is permitted per 
business per frontage. Window, door, and projecting 
signs are not included. Additional signs may be used to 
advertise brands, service, or merchandise. 

• It is recommended that the primary sign be located in 
the storefront area.  If the building is not conducive to 
locating the sign in the storefront area, it may be on the 
awning or other signage area.  

• Signage should be located in such a way as to not 
obscure any architectural features of the building and 
shall accentuate the positive aspects of the building.

• A projecting sign with two faces may be used in 
addition to any "at signs facing the street provided it is 
complimentary to the other signs. 

• Signs should be limited to three or four contrasting colors 
that are compatible, or complimentary to the colors on the 
building. 

• Reader-board signs (i.e. signs with slots for 
interchangeable letters) or signs with moving texts or 
scrolls are acceptable. 

• Signs shall be designed with viewers’ position in mind. 
• Total sign area in the window should not exceed one-half 

of the window area. 
• Externally lighted signs with pendant lighting !xtures 

(other examples of this include gooseneck lights, 
decorative cowl lights, swan neck lights) are encouraged, 
though other lighted signs are acceptable. 

Above: Notice how the 
architectural detailing, 

window facade, and the 
signage all work together.

Above: Perpendicular 
signage help view the 

sign from longer 
distances, depending on 

size.

Above: Poster type 
signage can be effective 
because updating your 

signage is relatively cost 
effective.
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• Display street numbers on or directly above the door, and 

business hours on the inside of the door or in an adjacent 
window.

• Promote the use of the original building names in new 
signage if possible without detracting from business. 

• Decorative neon, moving-image or other decorative sign 
types are desirable only when done in a style that does 
not detract from the historic look of downtown buildings$

• Lighting shall not use any strobes, particularly red 
strobes, which would have a distracting effect on drivers, 
or pedestrians.

• With the high turnover of businesses in many of the 
historic buildings, signage has become temporary in 
nature. Every effort must be made to make sure that 
damage to the building is minimized when signage is 
installed.  Reuse of existing mounting brackets, studs or 
holes is desirable. Never drill holes into bricks, stones, 
etc.

• Internally or back-lit signs, either projecting, wall 
mounted, or hung inside the window are acceptable 
as the lighting promotes safety, along with getting the 
merchant’s message out.

• Design the Sign Package to emphasize the whole width 
and geometry of storefronts and individual buildings. 
Avoid the use of uni!ed signage across multiple buildings 
or storefronts that are obviously separate and of different 
and distinct scale or architecture.

Above: There are many 
different ways to light 

signs.  Fixtures, in-sign 
lighting, and neon 

lighting.
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Placement

Another option for a primary sign location can be an awning, 
provided the awning is properly integrated with the building. 
Types of secondary signage include hanging, window, awning, 
or any sign that is located below the primary sign. If a projecting 
sign is planned, placement will be critical to avoid interferences 
with adjacent signs and architecture of the storefront itself. 
These signs should be located to the bottoms and are no less 
than eight feet above the sidewalk. Window signs should consist 
of a material and color that contrasts with the display, while 
being small enough to not interfere with the display area. 

Architectural Signs

Architectural signs are integrated into the building fabric and 
are constructed of permanent materials such as stone or metal. 
Names and the dates of construction were common signs 
included on the façade. They were typically located in the roof 
parapet detailing or in a cornerstone detail. These add a sense 
of history and place to the character and fabric of Brainerd.

Above: Here are some 
examples of putting 

signage on your awning.  
A cost effective way to 

personalize youir 
awnings.
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  Window Signs

Window signs were historically applied on the inside of the 
glass, painted directly onto the storefront glass, upper "oor 
windows and doorways. The main focus of this style of signage 
is to target and inform approaching pedestrian. Therefore, 
window lettering typically provides more detailed information 
about the business. Today, most window signs are made of vinyl 
and applied to the outside of the window.

Materials:
Apart from architectural signs, the original exterior signs of 
downtown Brainerd were constructed of wood and painted. 
Window signs were painted, etched or gilded. Today a great 
range of materials are available, including metals and plastics. 
Modern sign materials are acceptable provided their design is 
handled with an understanding of the historic spirit. 

Coordination of Signs:
At the time of the commercial boom in Brainerd (1860’s 
– 1900’s) most buildings were owned and occupied by single 
businesses. 
Merchants thought of 
their entire façade as 
potential sign space. For 
this reason, the signs 
were all well coordinated. 
Ownership and 
business use patterns 
have changed over 
the years, and many 
buildings now contain 
multiple businesses. It 
is important that tenants 
and owners cooperate to 
design a sign package, 
which will help to 
complement the building 
façade.

Here are some good 
examples of signage 
within windows and 

doors using permanent 
and temporary images.
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Permitted Quantity of signs for each street level business : 

     • One surface mounted sign and/or painted awning, only 
one of which identi!es the business name and/or logo

• Additional signs as needed to identify nature of business 
as long as they comply with city codes.

• One hanging or projecting sign 
• One temporary window sign per street level window 

Permitted signs for other building levels (upper or lower) : 
(Descriptions follow): 

• One eye-level listing of tenants for pedestrian viewing 
• One sign painted on window glass of upper level per 

tenant 

Many of our B-3 buildings have/could have multiple businesses 
on the upper or lower levels, additional signs for each 
business would not be possible. However, in certain unusual 
circumstances a hanging or projecting sign may be appropriate. 

Buildings with businesses on other levels may also have 
one surface mounted sign, preferably over the door to 
those businesses, that identi!es the building’s name and 
street number to provide the business with an identi!able 
location.  The design elements of each individual sign must 
be compatible, or, complimentary with all other signs on that 
building in terms of color, form, and layout. 

Other signs for businesses:
Easel-style signs are encouraged to be displayed near the 
entrance if pedestrian "ow is not obstructed. The design of 
the easel should compliment the building façade and must be 
removed daily when the business is closed. 

A menu display is encouraged. Actual menus can be displayed 
in one of two ways: 

Posted on inside of windows facing the street, or Mounted in a 
frame at eye level in an appropriate location near the entrance.  
However, easel style signs should be done in compliance with 
City ordinances.

Corporate chains  are encouraged to customize their sign 
design brand to express their design “brand” within a design, 
context, and material appropriate to the character of downtown 
Brainerd.

Permanent signage with 
the right color and text 
can complement the 
architectural detail of 

your building.
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Rear Facades

In most instances, customers do not enter in the rear of 
downtown businesses.  However, if rear parking is available 
or if the rear of the facility is visible by the public, it can be an 
important public access. Rear and side entrance treatments 
should include the entire exposed rear and side walls for 
identity.  The potential impact of these walls is often overlooked.

Objectives
• Enhance circulation patterns
• Better access to off-street parking
• Store identity is created on more than one side of the 

building
• Improve customer access from rear areas by 

development of rear entrances  
• Pedestrian access may be associated with parking and 

clearly identi!ed entry points
• Space to the rear of a building may present opportunities 

to create outdoor seating, smoking area, or off-street 
outdoor public areas.

• Upper "oor decks, balconies, porches, or terraces may 
provide sunny, useable outdoor space.

Although the rear facade 
does not get viewed 

by the majority of your 
customers, a clean and 
crisp look can help your 

buisness.
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Guidelines
• The design of improvements to your alley façade should 

closely follow the design you have established on the 
street façade of your building. 

• A sign, awnings, display windows and/or planter boxes 
can improve the appearance.  

• For side or rear public entrances see “Entries” section on 
page 13. 

• For rear public entrances, the addition of windows 
visually opens the wall and building’s interior to the 
pedestrian.  

• Dumpsters – Any system that will make the dumpster 
less visible from the public is desired.  This may or 
may not be an enclosure. It should be made with 
materials complementary to the building it serves.  This 
is especially important when the dumpster is visible 
from public right-of-way.  Examples of how this could be 
accomplished may include:

•. Paint the dumpster
• Place dumpsters in less visible locations
• If dumpsters are in view of public they should not 

appear rusty or in disrepair, but should be kept 
painted and with lids that close fully.

• Place dumpsters inside of the building accessible 
to disposal companies.
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Roof Design

Objective
Roo"ines should mimic the separate yet complementary rhythm 
of existing buildings and adequately manage drainage.

Guidelines
• Flat roofs (slightly sloped to drain) are preferred 

with parapets that achieve a visually interesting yet 
harmonious sequence along the building façade.

• Separate roof segments or types should be considered 
as a means of identifying change in use

• Pitched roofs are not appropriate for buildings in the 
downtown area with the following exceptions:

• Churches
• Single family houses
• New buildings built in the shaded area shown 

below do not qualify for this exemption
• Roof design needs to handle the snow and rainfall so that 

it isn’t hazardous to pedestrians or neighboring property 
owners.

• Don’t drain out to the sidewalk or to other buildings.
• Locate over"ow scuppers to alleys or parking lots in 

places with low pedestrian traf!c.

Rooftop Equipment

Existing buildings:  Most will not have a problem with visible 
rooftop equipment, because the buildings are close enough to 
the road and are over one-story in height.  

New buildings:  All rooftop equipment must be set back an 
adequate distance from the primary facade fronting a public 
street such that the equipment cannot be visible from the 
edge of the street opposite the primary facade.  Further, the 
transformers, air conditioning, and other utilities should be 
placed on the roof when possible.

Facades of a complementary material could be added to screen 
rooftop equipment.

Above: Flat roof design 
showing continuity to 
each building along 

street. 

Right: Hatched area on 
map represents "at roof 
design within downtown.

Below: Typical rooftop 
equipment.
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Building Placement

Most of Historic Downtown consists of buildings set a uniform 
distance back from the curb. In some blocks, this uniform 
setback forms an uninterrupted wall of buildings; in other blocks 
the “street wall” is broken by open, undeveloped lots or parking 
lots. These blocks tend to have a less cohesive feeling.

Objectives
• Create and maintain a cohesive downtown district 

through continuous and consistent building frontages. 
• Gaps between buildings create a “no-man’s land” that 

increases walking distances between retail venues, and 
creates visual and physical disconnects for pedestrians 
and vehicles.

Guidelines
• In the blocks where a uniform physical setback exists, 

new construction should maintain a visual edge, 
man-made or natural, consistent with the established 
alignment of facades along the sidewalk edge and 
consider some of the following:

  •    Slight variations in setbacks can provide                            
      welcome relief. For example, building frontages        
      could form a slight angle to the street, creating

       more varied and interesting pedestrian   
                environments. They can be used to create 

       more comfortable outdoor dining or shopping  
      experiences.

  •    For parking lots and unbuilt areas, the edge of  
      the sidewalk should be emphasized with some  
                visible barrier such as a decorative wall or 

       plantings so that the setback is recognized. 
• In blocks where setbacks are not uniform, the function 

and design of neighboring buildings should be taken into 
account when determining setbacks. 

• The restrictions outlined in zoning ordinances must be 
given primary consideration.

Above: Joining two differ-
ent building colors at the 
same building heights.

Left: Shaded area on 
map represents a great 

“street wall” to the 
downtown area.

Below: Picture of the 
downtown where the 

street wall is achieved.

Below: Appropriate sized 
gaps between buildings 

can create parking space 
for employees and 

customers.
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Building Height

Additional façade articulation such as pediments and parapets 
are encouraged.

For new buildings or very signi!cant interior remodels, the !rst 
"oor should have a minimum ceiling height of 10’-0” for other 
uses and 12’-6” clear to accommodate retail – suggested "oor-
to-"oor height is 15’-0” to 18’-0”.  The !rst "oor should be no 
more than one foot above sidewalk level.  

For new construction, the building designer should be cognizant 
of buildings next to the new one for "oor to "oor heights.

For these purposes a building’s height will be measured visually 
from the sidewalk line to the top of the parapet.

Single-story new construction of commercial buildings, if 
built, needs to be structurally stressed to support at least one 
additional story.

Left: A string coarse 
approx. 10’ from 
ground plane.

Right: Awning 
suggests height of 
!rst "oor ceiling.

Below: 
Demonstrates the 
continuity of build-

ing heights through-
out the downtown.

Above: A great example 
of a historical building 

delineating "oor levels.
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Franchise Facilities

Area: This section applies to the following area: The east side of 
9th street to the Mississippi River, the north side of Front Street 
to the south side of Maple Street.

De!nition: Franchise Facilities, (building design that is 
trademarked or identi!ed with a particular chain or corporation 
and is generic in nature.)

Objective: To maintain the building character of the downtown 
business district and not allow buildings be built using a 
complete architectural style of the franchise or national chain. 

Standard: The renovation or new facility shall be designed 
to identify the facility without the use of a franchise designed 
facility. 

Guidelines:
• The building design, such as roof design, building 

color, building shape or size shall be consistent with the 
downtown design guidelines. The franchise identi!er 
being accomplished by use of signs and awnings.

• Signage shall comply with the city ordinances.  
• Franchises or national chains should follow the city 

guidelines to create historically sensitive facilities that are 
sustainable and reusable. 

Smoking Areas

• Smoking areas should complement the architecture, 
color, and style of its principal building.  

• Cigarette butt receptacles should be placed for smokers 
while not blocking pedestrian walkways.

• Smoking areas should be clean of debris and butts and 
receptacles emptied.

• Contact the City of Brainerd building department for 
information regarding smoking area structures/additions.

• Smoking areas are encouraged to be placed in a low 
visibility area.

Above: Typical 
franchise architecture 
commonly built in the 

1970-80’s.

Below: 
Great examples of 

franchise architecture 
within a downtown 

setting.

Below: 
Distinctive receptacles 

for smoking areas.
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  Pathways and Walks

Pathways and walks provide pedestrians a link between the 
various activity centers in the downtown by creating a system of
attractive ground level pedestrian connections.  

Objectives
• Create safe mid-block passages while minimizing 

the interruption of the continuity of building facades, 
understanding that the primary pedestrian pathways shall 
be on the street sides of buildings.

• Clearly de!ned, safe, direct, convenient and landscaped 
pedestrian pathways provided between streets, parking 
areas and buildings. 

Guidelines
Appropriate:

• In open areas, the minimum width of pedestrian pathways 
is 5 feet, with 8 feet preferred. Between buildings, the 
minimum width is 10 feet, with 15 feet maximum width.

• Pathway materials may be concrete, brick, concrete 
pavers, and/or colored asphalt, and must clearly delineate 
the pathway separate from any driving surfaces. Materials 
and color should tie together with the material and color of 
the surrounding area. 

• Bollard
• Permeable surfaces (i.e. permeable pavers, cement, or 

asphalt) are encouraged.
• Pedestrian scaled lighting such as lighted bollards to light 

the pedestrian pathway. 
• Vertical elements such as bollards, markers, arches or 

architectural details.
• Arcades should be well-lit to provide pedestrian 

connections between buildings or businesses.
• Take advantage of opportunities to introduce art along the 

walkway.
• If a private pathway or walk abuts a public pedestrian 

corridor, connecting to them is encouraged.

Inappropriate:
• Pedestrian passageways too narrow to be useable or not 

designed at a human scale.
• Pedestrian passageways that create an unsafe 

environment.
• Pathways shall not be obscured by dumpsters, screen 

walls, plantings, or any other feature to a height greater 
than 3 feet.

• Low and narrow arcades or unlit spaces that create dark 
corridors.

Above: Good examples 
of appropriate sized and 

accessible walkways.

Below: Utilizing 
landscape elements like 
permeable pavers and 
bollards can increase 

interests.
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                                  Site Lighting

Objectives
• Exterior lighting on individual building sites enhances the 

character of the place and improves the visual perception 
of landmarks and circulation routes at night. 

• Exterior lighting on a building façade is a great way to 
showcase the business, enhance the architecture and 
improve public safety. 

• Well lit display windows (during and after business hours) 
attract attention to items in the window. The residual light 
washes the sidewalk and attracts pedestrians

Guidelines
• Special details on existing facades may be highlighted 

utilizing lighting

• Alley-ways, parking lots, paths of travel, and recessed 
entrances should be illuminated for safety

• Wherever practical, include the installation of timers, 
photo sensors, and other energy saving devices or 
technology to reduce overall energy used and lower long-
term costs. 

• Light should be directed down to the sidewalk or toward 
building facades and should avoid excessively bright 
glaring lights that dominate their surrounding.

• Light !xtures should be harmonious with the overall 
building design. 

• Avoid exposed electrical conduit on the façade where 
feasible. 

• Non-functioning bulbs should be replaced in a timely 
manner to maintain the attractiveness and perceived 
vitality of the business. 

• For sign lighting, please reference the Sign section.

(Applicable Zoning Ordinances: Outdoor Lighting, Section 18)

Above: Lighting can 
come in array of 

different sizes and 
types.

Left: There many 
different types of 

building lighting as well.  
Building lights are good 

for security and 
aesthetics.
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Mechanical Screening

Objective
Essential equipment such as condensing units, electrical 
transformers, utility areas, and other mechanical equipment 
should be designed and located so that they do not detract from 
the aesthetic appeal of the district.

Guidelines
• See Fences and Screen Walls for general screening and 

Rear Facades for dumpster guidelines
• These are recommended visual barriers that may be 

used to screen mechanical devices located at ground 
level (in preference order):

• Walls  made of concrete, masonry or similar 
materials, colors, and/or details from an adjacent 
building façade

• Landscape plantings  that compliment existing 
landscape materials in neighborhood for visual 
continuity (see recommended list of plantings in 
appendix)

• Fencing  (prohibiting chain link) may be used, in 
situations where there is insuf!cient space to allow 
any of the above materials

• Camou!aging  air conditioning units or other 
exterior mechanical equipment is an acceptable 
screening method when others are not feasible.

• For new construction, exterior plumbing and 
protuberances such as dryer vents or waste vents 
shall not be located on primary building facades or on 
roof planes facing the primary entrance. For existing 
structures, such objects should not be newly placed on 
primary building facades, if feasible.

Above: Walls and even 
sheds can be 

appropriate screening 
materials for utilities.

Below: Two great 
examples of mechanical 
screening; camou"age, 
landscape planting with 

a sculptural piece.
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Screening by Walls and Fences
 

Historically, service entrances and utility areas were located 
off of a service alley and now today, many of these alleys are 
being utilized by pedestrians.  As essential as trash receptacles, 
condensing units, electrical transformers, and other types of 
equipment may be, these objects are obtrusive and often impair 
pedestrian traf!c and do very little to add to the aesthetics of the 
building.  

Objective
In order to create the most aesthetic pedestrian experience 
possible, it is essential to conceal the visually intrusive material 
from view.  

Guidelines
• If possible, these objects should be relocated to an area 

that is out of view from pedestrian and vehicular traf!c.
• In many instances, these objects can not be relocated 

and therefore the only option is concealment.  The 
visual barriers should be constructed with materials or 
colors consistent with the adjacent building.  The other 
acceptable alternative would be the use of landscaping.  

• Chain link fences with plastic slats are prohibited (this is 
in reference to Brainerd Zoning Ordinances).

Above: Screening with 
concrete walls works 
well when protecting 

eye sight and 
pedestrians.

Above: 
Transparent fencing 
works great when 

views are captured, or 
detailing wants to be 

viewed 

Above: 
Becareful with high 

maintenance type of 
fencing. 
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Outdoor Seating and Dining

Objective
To maintain a quality appearance by creating outdoor 
environments that doesn’t disrupt the pedestrian "ow 
or limit the access/sightlines to the establishment or 
adjacent businesses.

Guidelines
• Consult City of Brainerd for minimum passageway width 

and vertical clearance along the sidewalk for passing 
pedestrians. 

• Maintain at least 7’-0” of vertical clearance below fabric 
umbrellas or awnings.

• Outdoor seating and dining furniture such as tables, 
chairs, and umbrellas must be attractive, durable, and 
made of high-quality materials. Outdoor furniture coloring 
should complement the building’s (or tenant space’s) 
color scheme.

• If  barriers  are  desired  around  outdoor  dining  areas,  
they  must  be decorative  in nature. Maintain “open” 
appearance to allow visibility of street level activities.  
Preferable decorative barriers include "ower boxes, 
potted plants or ornamental screens. Consult City of 
Brainerd for height and access standards.   

Streetside benches, 
tables and chairs and 

hidden picnic tables can 
in"uence pedestrians to 

take a seat#
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• All items, including barriers, must be portable 
and self-supporting.  Care must be taken to 
avoid damage to public improvements.

• Furniture which is inappropriate for outdoor 
use (such as indoor couches) are not 
permitted. 

• Fluorescent or other strikingly bright or vivid 
colors are not permitted.

• Portions of upper stories may be stepped back from 
the line of the front façade to provide areas for outdoor 
terraces, rooftop patios, etc  for activities such as outdoor 
dining. They create sunny, useable outdoor space and 
add life and interest to the street.

• Organized seating on the public right-of-way is allowed 
after obtaining permits from the City Council and abiding 
by their requirements and annual renewal/permit.

•    It is the responsibility of the tenant to keep the furniture 
within the outdoor seating area in a neat and orderly 
manner.

• For permanent outdoor seating see Screening by Walls 
and Fences
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Parking Lot Design

Objective
• Parking lots are recommended to avoid large expanses 

of asphalt. The use of landscaped islands is an effective 
way to reduce the amount of asphalt and make the 
parking lot comfortable and aesthetically pleasing.  

Guidelines
• Buffers consisting of plantings (preferred choice), 

walls, or fences are recommended to be used to 
provide separation from adjacent land uses, streets or 
establishments. 

• Pedestrian movement through a parking lot must be 
safe, convenient and clearly demarcated with upgraded 
pavement or pavement markings. Lighting should be 
included in the design of parking lots. The type of lighting 
should be in conformance with lighting standards that are 
established for the core area, i.e. pole style and color, 
bulb type, mounting height, etc. 

• Number and size of parking spaces is determined by the 
Brainerd Zoning Ordinance and ADA requirements.

• It is important to maintain the parking area after 
construction – this includes weather proo!ng and making 
sure weeds or grass aren’t growing through the cracks.  It 
is the responsibility of the property owner to ensure that 
the parking lot is properly maintained.

• Encourage stormwater retention and in!ltration on site by 
using up to date best management practices.

Above: When 
designing a parking lot, 
try to keep in mind the 

use of pedestrians within 
these spaces.

Below:  Tight areas 
where landscaping is im-
practical, visual barriers 
and parking techniques 
should be considered to 
increase the number of 

spaces.  
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Parking Lot Landscaping

There are many roles in which plants and related landscape 
amenities can assume as central features or as adjuncts to 
modern urban development.  They include a variety of uses 
such as the creation of shade, the buffering of active pedestrian 
areas from parking lots, providing a sense of structure and 
organization to urban open spaces, and adding a four-season 
color, visual interest, and living and ever-changing texture to a 
landscape.   

Objectives
Parking lot design and development plans are recommended to 
include well planned landscaping as an integral component of 
the project and exhibit an overall design concept utilizing plant 
and landscape materials in a creative, environmentally sensitive, 
and functional manner to provide spatial de!nition, enhance and 
compliment the overall site and built environment, while being 
sensitive to the conservation of natural resources.  

Guidelines
• Tree planting in parking lot islands will reduce heat-gain 

and should be encouraged.  Provide canopy trees to 
shade parked cars, at a ratio of 1 shade tree to every 8 
parking stalls, where practical.  

• Utilize groupings of plant materials to visually and 
physically buffer parking lots from adjacent buildings and 
walkways.  

• Parking lot landscape should reinforce the pedestrian 
and vehicular circulation, particularly entrances, ends of 
driving aisles, and pedestrian walkways leading through 
parking lots.

• All tree and plant species shall be indigenous to the 
appropriate hardiness zone and physical characteristics 
of the site.  Please see list of preferred species and 
discouraged species in Appendix B.

Above: Landscaping in 
parking lots can help 

evironmentally by 
!ltering runoff into rain 

gardens.

Below:  Trees provide 
shade over hot asphalt 
and shrubbery de!ne a 
visual barrier between 

a parking lot and 
pedestrian walkways.



36

 Parking Lot Screening

Objective
The project shall incorporate landscaping that will de!ne, break 
up, and screen parking areas as well as provide a separation 
between incompatible uses or activities.

Guidelines
• Parking lots that abut a public street shall be screened 

with a continuous screen that is 2 to 3 feet in height. The 
screening that is above 2 feet tall should be less opaque 
- as following Crime Prevention Through Environmental 
Design (CPTED)1 guidelines.  The screen may consist of 
one or more of the following materials:

• Low walls  made of concrete, masonry or similar 
materials and details from an adjacent building 
facade shall be utilized.

• Landscape plantings  that compliment existing 
landscape materials in neighborhood for visual 
continuity.

• Continuous raised planters  planted with 
appropriate plantings.

• Architectural fencing  (prohibiting chain link and 
6’ cedar) may be used, in situations where there 
is insuf!cient space to allow any of the above 
materials.

• Walls and raised planters can exceed the maximum 
height of 3 feet if it meets all of the following conditions:

• Screen treatment does not create a safety hazard.
• The portion of the wall or landscape treatment 

above 3 feet in height provides added visual 
interest, detail, is consistent with the character of 
the area, and is less opaque - as following CPTED 
guidelines.

• Chain link or barbed wire fencing is prohibited to screen 
or enclose parking along a public sidewalk.

Above: Vegetation an is 
a clean and cost 

effective way to screen 
parking lots.

Below:  Raised planters 
and walls are effective 

where traf!c and parking 
is tight.  
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Parking Structures

Objectives 
• To encourage the development of parking structures both 

as separate structures and incorporated into buildings, 
so as to support higher density development in the 
downtown area and avoid sprawl.

• To ensure scale and form will achieve visual continuity 
with surrounding buildings while providing transit-
supportive uses along the street edge.

Guidelines
The design of parking structures within the corridor should 
comply with these design guidelines:

• The ground "oor area abutting any street or walkway is 
encouraged to be occupied by commercial or of!ce uses.

• Facades should be designed and architecturally detailed like 
other commercial buildings within the area.

• The structure’s exterior should feature horizontal detailing to 
hide angled ramps within the structure’s interior. Windows 
or other openings should be provided that echo those of 
surrounding buildings.

• Top decks of parking structures visible from other properties 
should be designed with trellises and/or landscaping 
suf!cient to soften the overall appearance.

• Parking facilities within the downtown should incorporate 
CPTED (Crime Prevention Through Environmental Design) 
by utilization of both active and passive security design 
features, including but not limited to:

• Lighting - design that meets luminance, uniformity 
and glare standards of the IESNA (Illuminating 
Engineering Society of North America)

• Natural Surveillance - openings in the façade on 
all sides of a structure and low landscape plantings 
placed away from the base of the structure

• Access control – transparent fencing and minimization 
of pedestrian and auto ingress/egress

• Emergency communication – panic buttons, 
emergency phones, intercoms, sound-activated 
surveillance systems, CCTV and security personnel. 

Above: Architectural 
detailing and signage 
should not be lost with 

parking structures.

Below:  Street access 
for pedestrians and 
retail development 

should re"ect parking 
structures.
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Appendix  A

How to keep your New Improvements Looking New

14 Retail Tips to Attract New Shoppers

1. Wash your windows (at least once a week); wash your 
front door daily because it is so visible. 

2. Polish your brass door handle or scrub your aluminum 
knob weekly. First impressions matter.

3. Scrape off old stickers from windows—Visa, MasterCard, 
etc. It is assumed that you take plastic in today’s retail 
environment.

4. Remove old posters and window clutter so shoppers can 
see into your store. Look inviting to curious eyes.

5. Post your hours on the door so shoppers know when to 
come back and make a purchase. 

6. Change window displays frequently. The Gap changes its 
windows once a week.

7. Replace burned-out light bulbs so your store and building 
looks maintained and well lit.

8. Use high-ef!ciency bulbts to increase the light throughout 
your store. Have you shopped in a large department 
store lately?

Updating your window 
displays keeps your 
frequent customers 
interested with new 
products and ideas.
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9. Leave display window lights on at night to highlight 
merchandise 24 hours a day. Windows are free 
advertising#

10. Replace yellowed Plexiglas windows with clear glass. All 
the cleaning in the world won’t make a difference if your 
windows look dingy.

11. Ask your customers and tenants what they like about the 
appearance of your business and what they would like 
to see change. You could also achieve similar results 
through comment cards or a survey with prizes (product 
or gift certi!cate from your business?) Then, implement 
the suggestions. 

12. Go on vacation. When you come back, you will have 
a fresh perspective. Walk through and around your 
building with a pad in hand and jot down anything “you 
never noticed before” that should be repaired, cleaned, 
upgraded, or replaced.

13. Look at your building/business with customer eyes 
and take pictures. Pictures do not lie and they show 
everything.

14. Keep the sidewalk in front of your business swept in 
summer and clear of snow and ice in winter.  If weeds 
grow between sidewalk cracks or in nearby planters, pull 
them.

Content from barracksrow.org and National Main Street 
Center.

• Plantings, fences, and walls adjacent to a pedestrian 
pathway are to be “see through” (20 percent maximum 
opaque) as it provides better visibility from adjacent 
homes or buildings.

• Solid fences or walls may be used, however, the solid 
portion shall not exceed three (3) feet in height. 
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Appendix B

Recommended List of Plantings
Preferred Tree Species

 Following is a list of suggested trees. Other trees are permitted 
 if approved by the City of Brainerd. 

1. Recommended Deciduous Shade Trees
    •    Linden (Tilia)
 •    American
 •    American Sentry
 •    Boulevard
 •    Frontyard
 •    Norlin
    •    Maple (Acer)
 •    Sugar Maple
 •    Sienna Glen Sugar Maple
 •    Unity Sugar
 •    Red Maple
 •    Scarlet Jewel
 •    Ruby Frost
 •    Northwood 
 •    North!re
 •    Autumn Blaze
    •    Oak (Quercus) Acorn Warning for Streetscape Usage
 •    Northern Pin Oak
 •    Swamp White Oak
 •    Red Oak
    •    Elm (Ulmus) Disease Resistant Elms
 •    Discovery Elm
 •    Vanguard
    •    Hackberry (Celtis)
    •    Hickory (Carya)
    •    Hophornbeam (Ironwood) (Ostrya)
    •    Ohio Buckeye (Aesculus)

2. Recommended Deciduous Ornamental Trees
    •    Maple (Acer)
 •    Amur Maple Tree
 •    Embers Amur Maple Tree
    •    Crabapple (Malus)
 •    Kelsey Persistent Fruit
 •    Morning Princess Persistent Fruit
 •    Pink Spires Persistent Fruit
 •    Radiant Persistent Fruit
 •    Red Splendor Persistent Fruit
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 •    Snow Drift Persistent Fruit
 •    Spring Snow No Fruit
•    Nannyberry (Viburnum)
•    Lilac (Syringa)
 •    Japanese Tree Lilac
 •    Ivory Silk Tree Lilac
•    Mountain Ash (Sorbus)
 •    European Mountian Ash
 •    Cardinal Royal Mountian Ash
 •    Showy Mountain Ash
•    Serviceberry (Amelanchier)
•    Double Flowering Plum (Prunus)

3. Recommended Conifers
    •    Arborvitae (white cedar) (Thuja)
    •    Cedar (Juniperus)
    •    Spruce (Picea)
    •    Pine (Pinus)

2. Discouraged Tree Species
FROM BRAINERD DRAFT ZONING 
ORDINANCE: 
•    Cottonwood.
•    Honey Locust (with thorns).

• Planting area should be located and designed to avoid 
visual interference (i.e. sightlines, signage, corners, etc.) 
with public and commercial signage.  

• Landscaping requires maintenance and is susceptible to 
damage and mortality and therefore must be maintained 
and/or replaced to prevent eyesores.

• Any new parking lots are strongly encouraged to incorporate 
the use of rain gardens in the design.  The bene!ts of 
rain gardens are water quality control, quantity control, 
erosion control from reduced run-off and the gardens are 
aesthetically pleasing.

•    It’s possible that some larger sites might get some 
stormwater regulation bene!t. Contact the Soil and 
Water Conservation District (SWCD) at (218) 828-
6197 or Crow Wing County Extension of!ce at (218) 
824-1065 for more information.
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Appendix C

Public Art

De!nition
• Public Art is de!ned as artistic works created for or 

located in part of a public space or facility and is 
accessible to the public. Public art includes works that ar 
either permanent or temporary.

• Public art works may include:
• Art works created for speci!c locations
• Temporary exhibits, exhibitions, events, 

performances, or installations
• Art works produced through involvement of the 

community
• Integration of art and architecture to enhance the 

design of urban or public spaces
• Collaboration of artists, architects or urban 

designers to create unique physical environments 
or features to integrate art into the city.

Bene!ts
• Public art can enhance and enrich the physical 

attractiveness of a city and increase community pride.
• Public art re"ects the unique environment, heritage and 

cultural identity of a city to visitors and to the residents. 
• Public art creates landmarks that people will recognize. 

Art projects may take many forms such as murals, 
statues, even “coordinating” trash cans.

Objectives
• To ensure that public art projects meet standards of 

design and provide bene!ts in the form of public space 
improvements

• To encourage public art projects to explore opportunities 
that express local history and culture.

Public art can come in a 
variety of ways; 

sculptures, paintings 
and even 

architectural design 
can express ideas and 

beauty.
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Example of Brainerd Public Art
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Glossary

Arcade: An arcade is a passage or walkway that is structurally 
part of a building.  Some buildings with arcades have interior 
space directly above the arcade and walkway inside the 
building.  Others are more ornamental and are attached to 
building fronts in a manner similar to canopies and awnings; for 
these the distinction between an arcade and a canopy may be 
somewhat blurred.  Arcades illuminated with wall or ceiling light 
!xtures provide added safety and security for pedestrians. 

Area: The rectangular space created by multiplying width times 
height. 

Articulation: The manner in which portions of a building form 
are expressed (materials, color, texture, pattern, modulation, 
etc.) and come together to de!ne the structure. 

Awning: A roof like shelter of canvas or other material 
extending over a doorway, window, or deck, etc., to provide 
protection from the weather.

Balcony: Portions of upper stories (above the second or third 
level) may be stepped back from the line of the front façade to 
provide areas for outdoor terraces, rooftop patios, etc.

Building Scale: To adjust proportionately; match or relate to 
some standard or measure to the surrounding area.

Canvas-like: Similar to canvas or actually canvas

Community: Groups of people who reside in a speci!c locality, 
share government, and often have a common cultural and 
historic heritage.

Cornice: A molded or projecting horizontal feature that crowns 
a façade 

Downtown: Main Street Program Area – From the Mississippi 
River to 11th Street and from Oak Street to Kingwood Street.

Exterior Insulation System (EIFS): A multi-layered exterior 
wall system which usually consists of insulation board which 
is secured to the exterior wall surface with an adhesive or a 
mechanical attachment, a base coat, !ber glass mesh, and a 
!nish coat.

Façade: Any vertical, exterior face or wall of a building, often 
distinguished from other faces by architectural details. 
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Feasible: Reasonably possible 

Freestanding Sign: A sign supported by a post or legs, or 
placed at a distance from a building. 

Frieze: The area of a façade dividing upper stories from the 
ground level story; generally one to two feet high and continuing 
the width of the building; may contain ornamentation. 

Human Scale: Proportions of objects which relate to the size of 
a human. Generally human scaled elements such as windows 
and doors have elements scaled not larger than about 8’ high by 
8’ wide.

In-"ll: New development within a previously built area 

Main Street Program Area: Encompasses the CBD. See page 
10 for a map of the CBD. All structures and properties within 
the CBD are eligible to apply for assistance under the programs 
de!ned below.

Parapet: Any low protective wall or barrier at the edge of a 
balcony, roof, or the like.

Pediment: Decoration on a parapet

Project: Any new construction or renovation located within the 
CBD.

Proportion: Comparative relation between things or 
magnitudes as to size.

Renovate: To restore to good condition, as by repairing or 
remodeling, to reinvigorate or refresh.

Restore: To bring something back to existence, use or the like; 
reestablish, to bring back to a former desirable condition.

Scale: The proportion that a representation of an object has 
on another object, to adjust proportionately; match or relate to 
some standard or measure.

Should: Ought 

Streetscape: The visual and functional character of an entire 
street including: buildings, paving material, plantings and street 
amenities such as lamps and benches. Also, the environment 
created for human activity and interaction.
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Resources

Reviewing this guide is only the !rst step in making storefront 
façade or building improvements.  Depending on the work you 
want to do, other City approvals may be needed.  City building 
permit forms are also available online at www.ci.brainerd.mn.us 
under Departments and then Building.

Other Resources:
• ADA Requirements, website: http://www.usdoj.gov/crt/

ada/adahom1.htm

• Planning Landscaped Areas, Crow Wing County Master 
Gardener program website: http://blog.lib.umn.edu/
mgweb/crowwing/

• State stormwater requirements and best management 
practices, Minnesota Pollution Control Agency (MPCA): 
http://www.pca.state.mn.us/water/pubs/sw-bmpmanual.
html 
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...to shape our future.
Let’s celebrate our past...Let’s celebrate our past...

...to shape our future.


